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Design



Every project I take on begins with understanding my clients. I dive deep into what makes one
brand unique, its goals, its audience. From there, I blend creativity with strategy to turn those ideas
into compelling designs that help brands tell their stories. Whether it is crafting a logo that captures
the essence of a brand or creating eye-catching marketing materials, I deliver designs that not only
look good but also work hard for my clients.
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Made for : GocoaFrog Srl

Type : Print, Digital
Softwares : |llustrator, Photoshop
Material : Paper

Role : Creative Designer

I developed a fresh and engaging brand
identity for Cocoa Frog Communication
Agency, inspired by the cocoa frog—a
newly discovered species in Brazil. The
branding evokes themes of discovery and
opportunity. Instead of using the largely
used frog as a direct symbol, I featured
the cocoa broad bean. This choice reflects
the depth and richness of
communication. It symbolizes the
essence of the agency — offering a
full-bodied experience and fresh
perspectives. The colour palette is
inspired by the cocoa broad bean — rich
browns, deep chocolates, and subtle
golds. These colours convey a sense of
warmth and trustworthiness. A modern,
elegant and minimalistic typeface
complements the richness of the cocoa
bean. It enhances readability while
reflecting the agency’s innovative and
sophisticated approach.












Made for : Inner Citadel Ltd

Type : Digital, Print

Softwares : Illustrator, InDesign, Photoshop
Role : Creative Designer

The branding symbolizes both the complexity of the mind
and the transformative journey towards inner clarity. The
labyrinth represents both the complexity of psychological
exploration and the quest for reaching one’s inner core. It
embodies the idea of navigating through challenges to
uncover profound understanding and healing.

Purple is the primary colour, chosen for its associations
with wisdom, reflection, and transformation. This rich and
calming hue will convey depth and professionalism while
also creating a serene, inviting atmosphere.

The branding evokes a sense of expertise, calm, and
guidance, appealing to clients seeking advanced
psychological support and professionals pursuing
development. It should communicate both the depth of
psychological insight and the supportive, educational
nature of the centre’s services.
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Made for
Type
Softwares
Material
Role

: La Dolce Vita Hotel

: Print, Digital

: Illustrator, Photoshop
: Paper

: Creative Designer

Inspired by a world where the allure of Italian glamour meets the vibrant pulse of the 1960s.
For "La Dolce Vita,"I crafted a brand that dances to the rhythm of Fellini’s iconic
comedy-drama, capturing the whimsical and sophisticated spirit of the era.

I envisioned an escape into the golden age of Italian cinema, where the screen's magic comes to
life in every corner. The design should radiate the playful elegance and cinematic grandeur that

define Fellini’s universe, bringing a touch of vintage sophistication to modern luxury.

The colour palette is a fusion of green and black. The green embodies the lush, lively essence of
the era, while black adds a timeless elegance, creating a contrast that feels both luxurious and
classic. The font is supposed to evoke the 1960s—elegant yet eccentric, capturing the era’s
charm with a playful twist that hints at drama. The imagery evokes glamorous dynamic

visuals, abstract shapes, bold patterns reminiscent of a bygone era.
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Alogo should do more than look good. It needs to capture the brand’s essence, resonate with the
brand’s audience, and stand out in a crowded market. I approach every project with this in mind,
combining strategic thinking with creative flair. Each logo I create is tailored specifically to my
clients’ brand personality. I research their industry, competitors, and audience to ensure the logo is
not only unique but also relevant and powerful. Trends come and go, but a strong logo endures.

I focus on clean, versatile designs that look great today and will continue to do so for years to come.
To do so, I start by understanding the essence of my client’s brand. With a clear direction, I explore

multiple design concepts, focusing on how each option aligns with a brand’s story and future vision.

Together with the client I fine-tune the chosen concept. Feedback is key, and I am here to collaborate
every step of the way. Finally, I deliver the logo in all the formats you need, along with brand
guidelines to ensure consistent use across all media.
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Made for : Surf Language

Type : Digital, Print
Softwares : Illustrator, Photoshop
Role : Creative Designer

From the design brief, it was clear that the brand needed a
vintage-inspired identity that resonated with its core
audience: primarily young, adventurous students.

The goal was to create a symbol that not only captured the
essence of the company but also blended the spirit of
surfing with the pursuit of education, embodying both in a
design that stands out and speaks to their lifestyle and
values.







INTERPERSONAL
MINDFULNESS
CENTRE
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INVERPERSONAL
MINDEULNESS
CENTRE

Made for : Interpersonal Mindfulness Centre
Type : Digital

Softwares : Illustrator, Photoshop

Role : Creative Designer

The founder sought a minimalist, mindfulness-inspired
design that was both distinctive and eye-catching in a
competitive market. Through discussions with the clients
and an understanding of the target audience, it became
evident that we needed a clean yet iconic brand aesthetic.

I created a logo that combined a distinctive symbol with a
bold wordmark to achieve this. Experimenting with various
brain and head motifs, I paired them with sharp, clean lines
for the logo symbol and chose a striking sans-serif font for
the logotype. The choice of a simple teal and white colour
palette evokes a sense of health and relaxation, perfectly
aligning with the brand's ethos.
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Made for : University of Northampton
Softwares : Illustrator, Photoshop
Role : Lead Designer

The Experience Day logo encapsulates the essence of a "special day," with
design elements that evoke a sense of celebration, uniqueness, and memorable
experiences for all participants.

Made for : University of Northampton
Softwares : Illustrator, Photoshop
Role : Lead Designer

This logo highlights the university's pioneering spirit, symbolizing its
commitment to being the first to guarantee students a secure path to their
future with a paid internship if they cannot secure a job after graduation.

Made for : University of Northampton
Softwares : Illustrator, Photoshop
Role : Lead Designer

The logo I designed for the People Award draws inspiration from the
prestigious Academy Award, featuring elegant and iconic elements that convey
a sense of honor, recognition, and distinction.
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Great design is about solving problems. It's not just about how something looks, but how it works.
I believe in a user-centred approach, where every design decision is driven by understanding users’
needs, behaviours, and motivations. The result are engaging interfaces that make technology feel
effortless. I create user journeys that are logical and smooth. From wireframes to prototypes, every
interaction must be meaningful. I combine functionality with aesthetics to create interfaces that are
not just easy to use but also pleasing to look at. However, research and usability testing are key to
validating designs.

The starting point is always understanding the client’s goals and users’ needs. I dig deep into user
personas, pain points, and motivations to lay the foundation for a user-centred design. I sketch user
flows that map out the user journey, focusing on functionality and user experience before moving
into visual design. With a clear plan in place, I bring the wireframes to life with compelling visuals
and prototypes, ensuring every element is aligned with the client’s brand and optimised for user
engagement. Finally, I conduct usability testing and gather feedback to refine and perfect the
design, making sure it meets the needs of users and business goals.

20
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Made for : University of Northampton
Type : Digita, Print

Softwares : Illustrator, Photoshop, Figma, XD
Role : Lead Designer

www.northampton.ac.uk

UON entrusted me with the challenge of rebranding their public website to align with their
updated corporate identity. They needed more than just a fresh look—they wanted a complete
overhaul to address an outdated design, improve conversion rates, and resolve user journey

issues, among other concerns.

The outcome was a fully reimagined website that transformed how students engage with the
platform. The revamped site features a sleek, modern interface, a visually appealing aesthetic,
and a new layout optimized for user experience. By integrating SEO best practices, the redesign
not only enhanced the site’s usability but also drove significant improvements in user

engagement, as reflected in monthly, quarterly, and yearly metrics.



OPEN DAY

Saturday 20 January

FIND YOUR COURSE

SOCIAL IMPACT IS OUR PURPOSE
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northampton.ac.uk & northampton.ac.uk ¢
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Made for : University of Northampton

Type : Digital
Softwares : lllustrator, Photopshop, Sketch, XD
Role : Lead Designer

I was tasked with boosting customer
engagement during open days by
highlighting the significance of UON's new
campus. To achieve this, I crafted a
one-of-a-kind solution in the university
sector: a web-based interactive campus
map. This innovative tool not only guides
prospective students through the campus
but also enhances their exploration during
open days. The map features a sleek, flat
design that seamlessly incorporates UON’s
brand colours, with Ul elements that
perfectly align with the university's public
website. The result is a cohesive, engaging
experience that sets a new standard for
campus tours.
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Creative Hub
Academic building
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Creative Hub
®

Academic Building

Home to the Faculty of Arts, Science
and Technology, with a range of labs
and creartive studios.
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Made for : Gatholic University of Sacred Heart - Italy

Type + App
Softwares : Illustrator, Photoshop
Role : Lead Designer

M.E.S.C. (Mindfulness Experience Sampling for Children)
is an innovative mobile application designed to monitor
and support children's feelings, emotions, and thoughts
throughout the day. The primary objective of this app is to
enhance children's emotional awareness and overall
wellbeing by providing a safe, engaging, and user-friendly
platform tailored specifically to young users. The app
features a child-friendly design, with vibrant colours, a
simple and intuitive design, and interactive elements that
are visually appealing and easy to navigate for children of
various ages. The interface focuses on simplicity and
accessibility. To help children be open and log their feelings,
M.E.S.C. became a fictional character that implements a
narrative approach to keep children engaged.
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Good advertising is about telling a story. I help craft narratives that connect with audiences on a
deeper level, creating emotional engagement that drives action. The initial approach is like that of
creating a brand identity or designing a logo. However, the most important part is understanding
the message and therefore the most powerful way to deliver it.

I brainstorm and sketch out multiple ad concepts. Then, following client feedback, I bring it to life
with bold visuals, compelling copy, and strategic layouts that guide the viewer’s eye and drive them
to act. Advertising is as much science as it is art. I test designs across different platforms and refine
them based on performance data to ensure they hit the mark every time.
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MATERI PRIME
SELETIONATE

1 KG ACOUISTATO
1 KG DIRPONIBILE

160%
COTTE

o

Made for : McCain Food - Italy

Type : Digital, Print
Softwares : |llustrator, Photoshop
Material : Papaer, Vinyl

Role : Creative Designer

For McCain Foods Italy, I was entrusted
with the comprehensive design of a
broad spectrum advertising campaigns
set to launch across multiple platforms,
including magazines, underground
billboards, buses, and the Metro Cash &
Carry website. This campaign was not
just about creating visually compelling
advertisements, but also about ensuring
a cohesive brand narrative across all
media.
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Tutia la nostra
efficdenza
nella semphcita
di un Tocco.-

Made for : GEM Microwaves

Type : Print
Softwares : Illustrator, Photopshop
Role : Greative Designer

Designing the editorial campaign for CEM
Microwave in the sector magazine LAB was
a rewarding experience that allowed me to
merge minimalistic design with impactful
messaging. The campaign's central theme
was to emphasize the user-friendliness of
CEM's products, specifically their ability to
process materials quickly and efficiently
with just a single touch command. By
utilizing a clean, uncluttered layout, I was
able to focus attention on this key feature,
making it the hero of the campaign. The
minimalistic approach not only aligned
with the brand's modern aesthetic but also
made the advertised products feel
accessible and intuitive, appealing directly
to the magazine's technically-savvy
audience.
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In the bustling environment of a trade show, you need a stand that leaves a lasting impression. A fair
stand is a space that generates an experience. It's a place where the brand’s story comes alive and
where potential customers can interact with products and services. I design stands that are
strategically crafted to engage and inform, and in a way that customers will remember.

I believe in the fact that a stand should be a seamless extension of the brand. I ensure every element
— from colour schemes to messaging — aligns perfectly with the brand’s identity and communicates
the key messages clearly. The magic is in the details: from the choice of materials to the placement of
signage, it is paramount that every element is carefully crafted to create a cohesive and effective
stand.
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Made for
Type
Softwares
Material
Role

: EPSON EMEA

: Print

: Illlustrator, Photoshop
: Cotton, Acrylic Fabric
: Creative Design

A compelling and visually impactful fair stand design to showcase Epson’s cutting-edge
technology and reinforce its position as a leader in the textile and printing industries. The stand
is both functional and engaging, effectively communicating Epson's innovative solutions and
brand values to a diverse audience. The stand’s exterior graphics is printed on high-quality
fabric, leveraging Epson’s expertise in textile printing. The design, suitable for large-scale
printing and installation, incorporates Epson’s brand colours and aligns with its global brand

identity, conveying innovation, sophistication, and reliability.

The design highlights Epson’s motto “There’s still a lot to discover” to emphasize the
innovative and exploratory nature of their technology. The fabric unveils and reveal cosmic
imagery, symbolizing the depth and potential of EPSON’s technology. The concept should

emphasize discovery, and the expansive possibilities offered by EPSON’s solutions.
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Whether on a shelf or in an online store, a product’s packaging needs to tell the brand story and
connect with consumers on an emotional level. For this reason, I explore various design concepts,
focusing on how the packaging will look, feel, and function. Once the concept is approved, I create
detailed designs and prototypes. This phase includes selecting materials, finalising artwork, and
ensuring that the design is not only beautiful but also practical for production.

Packaging design is not just about aesthetics—it is about strategy and feeling. In creating packages, I
blend creativity with commercial acumen using textures and materials that increase the product’s

appeal.
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Made for : Mllegrini Cosmetic Solutions

Type : Print

Softwares : Illustrator, Photoshop
Material : Waterproof Cosmetic Label
Role : Creative Designer

The "Mediterranean Olive" body lotion label is
designed to evoke the natural and premium quality
of olive-based skincare, capturing the essence of the
Mediterranean. Earthy tones—olive green, soft
beige, and hints of gold—blend with clean,
sophisticated typography to reflect the lotion's
luxurious nature. Subtle imagery of olive branches
and oil droplets tells the story of its origins, while
the brand name stands prominently, symbolizing
the natural richness within. The label balances
serene elegance with practicality, providing space
for all essential product details, creating a timeless,
luxurious feel.
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NATUF AL LAB

FEMITICS

HRIR B | ODY WASH

Made for = Allegrini Cosmetic Solutions The "Nature Lab" labels weave a narrative of purity, sustainability, and the beauty of nature.

Type : Print Ginkgo and fern leaves are protagonists, symbolizing nature’s rejuvenating power. These

;Ofttm_'rles : wu:trator’fpélmosn:p[ bel botanical elements create a sense of harmony, drawing the eye to the product name and key
ateria - Waterproor Losmetic Labe

Role ) Creatise Designer information. The colour palette blend of earthy tones — soft greens, muted browns and yellows

— that evoke an organic, eco-friendly feel. The typography is clean and modern, aligning with

the brand’s commitment to contemporary, natural beauty.
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Made for : Allegrini Cosmetics Solutions
Type : Print
Softwares : Illustrator, Photoshop
Material : Waterproof Cosmetic Label
Role : Creative Designer

The "Argan Source" label captures the essence of
its premium, organic Argan oil and pictures a
fusion of elegance and natural luxury, steeped in
oriental charm. The design evokes a world where
sophistication meets tradition. At the heart of the
label, a stylized Argan flower blossoms. The font
of arabesque flavour highlights the ‘argan’
cultural richness, adding a touch of heritage.
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Whether on a shelf or in an online store, your packaging needs to tell your brand’s story and connect
with consumers on an emotional level. For this reason, I explore various design concepts, focusing
on how the packaging will look, feel, and function. Once the concept is approved, I create detailed
designs and prototypes. This phase includes selecting materials, finalizing artwork, and ensuring
that the design is not only beautiful but also practical for production.

Packaging design is not just about aesthetics—it is about strategy and feeling. In creating packages, I
blend creativity with commercial acumen using textures and materials that increase the product’s

appeal.
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Made for : Caberg Helmets
Type : Video
Role : Art Director

This product video is a journey where emotion
meets innovation, where a helmet is not just gear,
but a trusted companion for every ride. Caberg
envisions a product video that weaves together the
story of their helmet's incredible versatility,
showing how it rises to every challenge, no matter
the weather. At the heart of this narrative is the
cutting-edge CASC system, a feature that not only
keeps riders cool with its smart air channelling but
also stands as an unyielding shield against the
elements, proving its waterproof strength. The
video shows a vivid picture of the helmet’s
reliability, following it through diverse weather
conditions and everyday scenarios, proving it as an
essential part of any rider's journey. The story
begins with a series of close-ups, where the
helmet’s sleek curves and precise details come into
focus. Each shot draws the viewer closer, inviting
them to appreciate the artistry and quality
embedded in every inch of the design. Then it steps
back in time to the drawing board. Through the
hand-drawn sketches, I wanted to emphasize the
human creativity and dedication involved in its
creation. The scene shifts to the real world, where a
rider cruises along country roads and faces the
unpredictable forces of nature.
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Made for : McCain Food - Italy
Type : Photoshoot
Role : Art Director

I was tasked to direct the photoshoot of
McCain’s stand at the prestigious
TuttoFood fair in Milan, integrating these
visuals seamlessly into the broader
campaign. My role was to unify the
vision of the entire production, creating a
consistent and impactful representation
of McCain Foods Italy that would
resonate with a diverse audience.
Working closely with the chef enabled
me to present the food in a highly
creative and taste-inspiring way.
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Made for : Simartha Design
Type : Photoshoot
Role : Art Director

Directing a photoshoot for an emergent
fashion designer in Milan, set against the
backdrop of a conjunct exhibition with a
Japanese calligraphy artist, was an
extraordinary experience that blended
the worlds of fashion and art. The unique
collaboration allowed us to explore the
interplay between the fluidity of the
designer's garments and the expressive
strokes of the calligraphy. Each shot was
carefully composed to capture the
harmony between the flowing fabrics
and the bold, deliberate lines of the
Japanese characters, creating a visual
dialogue that celebrated both traditions.
The challenge was to integrate the
elegance of the clothing with the
dynamic energy of the calligraphy,
ensuring that the fashion pieces
resonated with the same sense of artistry
and cultural depth.
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CREATIVITY REQUIRES THE COURAGE TO LET GO OF CERTAINTIES.

Erich Fromm

www.halscarpellini.com



